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Abstract 
Studies of journalists’ professional views have a long history in many countries 
around the globe. This has been no less the case in Australia, where a number of 
surveys of journalists have been conducted, particularly in recent years. Yet, the 
only study so far able to lay claim to having studied a representative sample with 
a small error margin remains Henningham’s account of Australian journalists in 
the early 1990s. Clearly, Australian journalism has experienced a vast array of 
changes since that time, and it is crucial to provide a more up-to-date image of 
the profession. This study, based on telephone surveys with 605 Australian 
journalists, demonstrates some significant changes in the workforce. Journalists 
are now older, better educated, more experienced and arguably more left-leaning 
than 20 years ago. For the first time, women are in a majority, but are still 
disadvantaged. Journalists’ job satisfaction and ethical views are also discussed. 
 
Introduction 
For almost the entire history of the study of journalism, researchers have been interested in 
examining the characteristics of and influences on journalists in order to develop theories of 
journalistic decision-making. Over time, a complex picture of a variety of levels and 
hierarchies of influence which affect journalistic work has emerged (see, in particular, 
Shoemaker & Reese, 1996). Increasingly, an important strand of research became concerned 
with journalists’ professional views and backgrounds, pioneered by Cohen’s (1963) 
distinction between journalists who regarded themselves as neutral observers and those who 
saw themselves as participants in the political process. 
Yet, it wasn’t until the 1970s that the first comprehensive and representative study of 
a population of journalists was conducted. Johnstone et al.’s (1976) seminal study provided 
an overview of the various facets of US journalists’ demographic backgrounds and 
professional views. In the US, this led to regular surveys conducted at 10-year intervals under 
the guidance of David Weaver and G. Cleveland Wilhoit (1986, 1996; Weaver et al., 2007). 
Subsequently, scholars in many other countries took up the challenge, exploring in more 
depth their journalist populations (for an overview, see Obijiofor and Hanusch, 2011, pp. 44-
51). The arrival of the Internet led to numerous studies of specifically online journalists’ role 
perceptions and characteristics (for example, Deuze & Paulussen, 2002; O’Sullivan & 
Heinonen, 2008; Quandt et al., 2006), as well as increasingly large-scale comparative studies 
of journalists across cultural contexts (Hanitzsch et al., 2011; Weaver and Willnat, 2012).  
Australian journalism scholars have equally paid considerable attention to the 
situation of journalists here, ranging from national to regional surveys, as well as different 
types of media. In particular, the past 10 years or so have seen increased activity in this area. 
These attempts have, however, often suffered from small or restricted sample sizes. This 
study therefore provides the first comprehensive and representative overview of the 
Australian journalistic profession since the early 1990s, when Henningham (1993) conducted 
what has become a seminal study. Based on surveys with 605 journalists working for 
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newspapers, magazines, radio, television, news agencies and online news sites, this paper 
provides a much-needed update on what we know about Australian journalism today. 
 
Australian journalism culture 
The history of Australian journalist studies goes back at least 50 years, when Hudson (1963) 
examined the state of Australian journalism in a Master’s thesis. A few years later, Hart 
(1970) examined journalists working in Brisbane in some detail. He found them to be 
predominantly male and very young at a median of 27 years of age, and likely to drop out of 
the journalistic workforce relatively early to take up better-paid positions in public relations 
and advertising. The first major study of Australian journalist was undertaken in 1992, when 
Henningham (1993; 1994; 1995a; 1995b; 1996; 1998) conducted a comprehensive survey 
modelled on the American studies conducted by Weaver and Wilhoit (1986). For the most 
part using a professional market research firm, Henningham interviewed 1068 mainstream 
news journalists from across newspapers, news magazines, broadcast media and the national 
wire service AAP. He found that the typical Australian journalist was male, in his early 30s, 
with a median experience of 10 years in the profession, more likely to have finished only 
high school rather than university, and politically oriented towards the left of centre. The 
situation seemed to change little over the remainder of the 1990s, with studies such as 
Schultz’s (1998) survey of 286 journalists, and Brand and Pearson’s (2001) study of the 
views of 100 news producers including journalists, reporters, editors and commentators. In 
addition, Forde (1997, 1999) conducted a comprehensive analysis of independent and 
alternative media, which included interviews with 73 editors and journalists.  
Few studies engaged with the professional views or demographics of Australian 
journalists for most of the first decade of the 21
st
 century, with Forde’s (2005) survey of 68 
Sydney-based journalists a notable exception. Recent years have seen renewed activity, 
including Rodrigues’ (2008) analysis of regional Victorian journalists’ professional views, 
Nicholson et al.’s (2011) survey of sports journalists, Hanusch’s (2012) survey of travel 
journalists and North’s (2012) study of female journalists. There have also been two studies 
concerned with the broader journalistic workforce. In 2008, surveys with 100 journalists 
working in newspapers, magazines, radio, television and the news agency AAP provided an 
update on the professional views of a cross-section of the Australian journalistic landscape 
(Hanusch, 2008). The study reported some important trends, such as improvements in gender 
balance and educational qualifications of journalists. Further, journalists were considerably 
older than those in Henningham’s (1993) survey, and their views were more strongly left of 
centre. At the same time, it must be pointed out the study did not claim to paint a 
representative picture of Australian journalism, considering its small sample size. Similarly, 
Josephi and Richards’ (2012) survey of 117 journalists working across national, metropolitan, 
suburban and rural newspapers, as well as public and commercial broadcasting organisations 
operating at national, metropolitan and local levels across the country, suffered from a small 
sample size. Despite this, it was the first study to find a much improved gender balance in 
Australian journalism, with women constituting 56 per cent of the sample. This represents a 
significant shift, which goes against the experience in, for example, the United States, where 
women have still not been able to cross the 40 per cent threshold (Weaver et al., 2007). 
Journalists were also much better educated, with only 16 per cent having no exposure to 
university education.  
As the above discussion has indicated, there have been a number of insightful survey 
studies of Australian journalists, which have detected important trends over recent years, in 
particular in terms of improvements in numerical gender balance and education levels. At the 
same time, these studies’ claims to representativeness were affected by their relatively small 
sample sizes. In survey research, three criteria are important in ensuring a robust sample: A 
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sampling frame; chance or random sampling; as well as sample size (Groves et al., 2009). 
The first criterion is an issue affecting all studies, as there are no comprehensive lists of 
journalists working in the Australian news media, and many organisations are extremely 
reluctant to hand out such information. At the same time, Henningham (1996) went through 
an extensive phase of preliminary data gathering of such information. Some subsequent 
studies have attempted to gain such lists, with differing success. However, there are some 
publicly available lists, as well as increasing information on news organisations’ websites. 
Most existing studies fulfil the second criterion by choosing a random sample. Yet, the third 
criterion – sample size and resultant sampling error – has rarely been considered in-depth by 
researchers. Only Henningham (1996) arrived at a sample size that one could call quite robust 
– his 1068 responses equate to a sampling error of less than 3 per cent. The literature in this 
area suggests that sampling error should typically not be above 5 per cent at 95 per cent 
confidence level for categorical data (Krejcie & Morgan, 1970). Yet, studies such as Hanusch 
(2008) or Josephi and Richards (2012) reported sample sizes of 100 or only slightly above, 
resulting in a sampling error of 9 per cent, assuming a journalistic workforce of between 8000 
to 11,000. For this reason, it was important for this study to generate a sample size that would 
provide a sample error that would be at least almost as robust as the one documented in 
Henningham (1993).  
 
Methodology 
This study’s main purpose was to provide a comprehensive and current overview of the 
backgrounds and professional views of Australian journalists. Part of the Worlds of 
Journalism Study, a global effort at providing a unique snapshot of journalists’ professional 
views in more than 60 countries, the study would also serve to update Henningham’s (1993, 
1996) work, which was undertaken more than 20 years ago. To arrive at a representative 
sample, considerable effort went into trying to identify who is employed as a journalist in 
Australia, an undertaking that is difficult at best due to news organisations’ reluctance to 
provide staff lists (North, 2012; Weaver et al., 2007). Firstly, in line with most major studies 
in this field, we defined a journalist as someone who has some editorial responsibility over 
news content (see, for example, Weaver & Wilhoit, 1986). Only professional journalists were 
surveyed, ie. those who earn at least 50 per cent of their income from paid work for news 
media and who are involved in producing and editing journalistic content, editorial 
supervision or coordination. Hence, news photographers were included by definition, but 
camera operators, for example, were only included when they independently made editorial 
decisions. Amateur journalists, such as bloggers or citizen journalists were not included. 
Journalists from all kinds of media were sampled, including newspapers, magazines, 
television stations, radio stations, online media and news agencies. This also included so-
called ‘alternative’ news media, such as Indigenous and ethnic news media, online news sites 
such as crikey.com.au, and community radio stations.  
The actual number of working journalists in Australia is difficult to determine, mostly 
because different definitions of the term ‘journalist’ are applied. In the early 1990s, 
Henningham estimated a total of 4200 mainstream news media journalists, but this excluded 
general interest magazines and alternative media outlets. More recent studies often quote 
official census data from the Australian Bureau of Statistics (ABS), which in 2008 put the 
number of journalists and other writers at 15,560. Within this category, the number of print, 
television and radio journalists was at 8033 (Josephi & Richards, 2012). At the same time, 
such figures often exclude the number of people in the ABS category of ‘newspaper or 
periodical editors’. Some news media reports refer to a figure of around 8-9000 (Christensen, 
2012), while others, based on consultancy firms’ research, put it as high as 22,000 (Jackson, 
2013), although there is strong doubt that all of these would actually qualify under the term 
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journalist as it is applied here. The latest figures from the 2011 Census show that the number 
of people who classify themselves as either newspaper or periodical editor, print, radio or 
television journalist, as well as journalists and other writers was 16,125 (ABS, 2012). Once 
these numbers are examined individually by the type of industry in which these journalists 
work, the more likely number is 10,691 people who identify as journalists or editors working 
in newspaper publishing, magazine and other periodical publishing, internet publishing and 
broadcasting, radio and free-to-air television broadcasting, as well as cable and other 
subscription broadcasting. This number would equate to around 500 journalists for every 
million people in Australia, double the proportion from 20 years ago, although Henningham’s 
(1993) definition of the term journalist was somewhat narrower.  
In order to sample respondents, letters were posted to a representative sample of 290 
news media organisation around the country, asking them to provide staff lists for further 
sampling, or at least to provide total staff numbers, listed by gender. Only 34 organisations 
responded to the original request, a response rate of 11.7 per cent – not unlike what has been 
experienced in other studies of this kind (Weaver et al., 2007). Follow-up phone calls to 
individual organisations allowed this number to be raised to 77 (26.5 per cent), yet the vast 
majority of those only provided numbers of journalists, rather than names. Further 
information about the numbers of journalists, as well as names of potential respondents were 
gleaned from other published information, such as bylines on news stories published in print 
and online, information published by the Workplace Gender Equality Agency, in Margaret 
Gee’s Media Guide, as well as recently published information about the total number of 
journalists from bodies such as the Media, Entertainment and Arts Alliance, academic 
sources, as well as news media stories. From the available information, random staff lists 
were generated across all sampled news organisations.  
Subsequently, the sample was stratified, using estimates of the percentage of 
journalists who work in each sub-field of journalism, for example, in metropolitan 
newspapers, regional newspapers, suburban newspapers, and so on. This was done in order 
for the final sample to best represent the actual distribution of journalists in Australia. In this 
way, a total of 676 journalists were sampled. Journalists were then interviewed by telephone 
between May 2012 and March 2013, using trained research assistants. Of those journalists 
who were sampled, 18.7 per cent had to be replaced as they were no longer working at the 
news organisation. When replacing journalists, we requested to speak to either their 
replacement, or asked journalists to provide us with random names of journalists working at 
the news organisation and selected from those. Of the 676 journalists who were approached 
to participate in the study, a total of 71 refused to participate. Thus, a total of 605 journalists 
were interviewed for this study. This equates to a response rate of 89.5 per cent, only 
marginally below Henningham’s (1993) response rate of 90.1 per cent. While the sample size 
is somewhat less than the 1068 journalists interviewed by Henningham (1993), it represents a 
sample error of only 3.87 per cent at 95 per cent confidence level, assuming a maximum total 
population of 11,000. This means there is a 19 to 1 chance that the overall percentages 
reported in this paper are within 4 per cent of the true figures in the population of Australian 
journalists.  
Most of the interviewed journalists for this study work in print media, with 53.5 per 
cent employed in a newspaper and 11.4 per cent in a magazine. An additional 30.9 per cent 
work in broadcasting, and 3.1 per cent for primarily online media. In terms of respondents’ 
ranks in the editorial hierarchy, the vast majority (61 per cent) could be described as rank-
and-file journalists, who gather and produce news and information, but who usually have no 
or very little editorial responsibility. This category includes job descriptions such as 
journalist, reporter, news writer, sub-editor, etc. Around one-quarter of respondents (25.3 per 
cent) were categorised as “junior” managers, who are on the middle level of the editorial 
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hierarchy and make operational decisions on a day-to-day basis. Included here are department 
heads, rounds editors, bureau chiefs, or senior editors. On the top level, 13.7 per cent of the 
sample consist of senior or executive managers, i.e. those who have the power to shape the 
strategic goals of their news organisations. Their authority ranges across the entire newsroom 
or across large divisions within the newsroom, such as editors-in-chief or managing editors. 
In terms of the media group for which journalists work, we can see that, not surprisingly, 
Fairfax (23 per cent) and News Limited (22.5 per cent) journalists make up a considerable 
portion of Australian journalists. Journalists employed by the Australian Broadcasting 
Corporation (ABC) make up 9.8 per cent, while Seven West Media was represented by 7.8 
per cent of respondents. Other notable media groups include Southern Cross Austereo (5 per 
cent), APN News & Media (4.6 per cent) and Bauer Media Group (4.1 per cent).  
 
Results 
Journalists were asked a number of questions about their backgrounds, and the results suggest 
that, over the past 20 years, some important changes have occurred in what constitutes the 
typical Australian journalist. Journalists are now considerably older, much more likely to be 
female, far better educated, arguably more left-leaning and they have more experience than 
during the early 1990s. Table 1 provides a basic overview of the main results. 
 
--- Insert Table 1 about here --- 
 
Gender and Age 
A particularly important issue in Australian journalism that has caused much debate has been 
gender representation. In the early 1990s, Henningham (1993) found women represented only 
33 per cent of the journalistic workforce, a figure that did not appear to improve much over 
most of the ensuing years. Most recently, Josephi and Richards’ (2012) study conducted in 
2010 found that 56 per cent of journalists were female, the first evidence (in addition to more 
general data from the ABS) that women may be in a majority in Australian journalism. The 
results of this study clearly support these recent claims, finding that 55.5 per cent of the 605 
respondents were female. Considering a sampling error of roughly 4 per cent, we therefore 
now have reliable evidence to suggest that women are in fact in a majority in Australian 
journalism. Importantly, however, this does not necessarily mean that Australian journalism 
is becoming a female-dominated occupation in ways other than numerical majority. To the 
contrary, men still dominate the journalistic field in terms of power and salaries – much like 
they did in the early 1990s. Crucially, in terms of their rank in the editorial hierarchy, women 
are still grossly under-represented at the senior levels. Only 7.4 per cent of female journalists 
can be classed as senior managers, while 21.6 per cent of men fall into this category. Hence, 
women barely make up one-third (30.1 per cent) of senior managers. This does appear to be a 
small improvement compared to 20 years ago, when Henningham (1993) found women made 
up merely 12 per cent of editors, deputy editors, news directors and executive producers, but 
it also shows that much remains to be done for women to achieve parity with men in terms of 
power in the field. Women fare better at the junior managerial level, however, where they 
represent 49.7 per cent of journalists. In the category of rank-and-file journalists, they are in a 
very clear majority at 63.7 per cent. The gender differences in editorial seniority are 
statistically highly significant, χ2(2, N=605)=33.766, p<.001, with Cramer’s V=.236 
suggesting a medium-size effect.  
Australian journalists are also becoming increasingly older on average. The average 
Australian journalist is now 37 years old (median: 35), a considerable increase from the 
median age of 32 reported by Henningham (1993). Again, there is a stark contrast in relation 
to gender. While the mean age of men is 40.9 years (SD=11.49), women are still significantly 
Hanusch Journalists in times of change 6 
 
younger at an average of only 34.4 years (SD=10.23), t(601)=7.283=p<.001. Cohen’s d=.592 
indicates a medium-size effect. Henningham (1993) found a median age difference of 10 
years between the genders. Today, almost two-thirds of women (60.9 per cent) are aged 
between 20-34 years, compared to only one-third (34.6 per cent) of men who are in this age 
bracket.  
It appears, then, that the fact that women have represented an overwhelming majority 
(around 70 per cent) of the journalism student population for some time now (see Hanusch, 
2012), is finally having an effect on the size of the journalistic workforce. At the same time, 
this is – at least so far – not changing the power relations within the field. Overall, journalists 
are now more experienced than 20 years ago, but there are important gender difference here, 
too. While Henningham (1993) found a mean experience of 13 years (Median: 10), 20 years 
later the average experience has risen slightly to 14.47 years (Median: 12). However, men are 
far more experienced (M=17.9 years, SD=12.02) than women (M=11.7 years, SD=9.29) – a 
highly significant difference, t(603)=7.175, p<.001, with Cohen’s d=.578 indicating a 
medium-size effect. In fact, exactly half of all female journalists have less than 10 years’ 
experience, while this is the case for only 30.4 per cent of men.  
 
Salaries 
Much like in the workforce more generally, female Australian journalists are also paid 
considerably less than their male counterparts. While the median salary range for all 
journalists is between $54-72,000, only 35.6 per cent of women earn more than $72,000, 
compared with 53.1 per cent of men. At the high end of the scale, only 1.2 per cent of women 
earned more than $144,000 a year, compared to 9.8 per cent of men. The overall difference 
along the salary scales is highly significant and gender has a medium-size effect (Women: 
M=4.31, SD=1.49, Men: M=5.11, SD=2.15, t(585)=5.377, p<.001, d=.433). This may perhaps 
not be surprising given that women are grossly under-represented in the senior management 
level, and generally have less experience. However, a factorial between groups analysis of 
variance (ANOVA) to compare the salary levels for women and men for each rank in the 
editorial hierarchy shows that salary levels for women are consistently lower for each rank. 
The main effect of gender on salary rank was statistically significant (F(1, 581)=8.527, 
p<.01), as was the main effect of respondent rank on salary level (F(2, 581)=32.25, p<.001). 
Effect sizes for both were rather small, however. There was no interaction between gender 
and respondent rank, F(1, 581)=.020, p=.980. As these results demonstrate, female journalists 
are consistently disadvantaged in terms of their income, regardless of their rank in the 
editorial hierarchy.  
 
Political beliefs 
In terms of political beliefs, Australian journalists – similar to journalists elsewhere – still 
hold views that are left of centre. Journalists were asked to position themselves on a scale of 
zero to 10, with zero being left, and 10 right. The average position was 4.34 (SD=1.49) on the 
scale. Assuming that a score of 5 can be considered as middle-of-the-road, a total of 51 per 
cent of Australian journalists can be classed as left of centre, 36.1 per cent as middle-of-the-
road, and only 12.9 per cent as right of centre. This result further supports the shift towards 
the left found in recent studies (Hanusch, 2008; Josephi & Richards, 2012), although it needs 
to be noted that independent understandings of what constitutes left and right may differ 
between respondents and across time periods. Subsequently, journalists were asked which 
party they would most likely vote for at the next federal election. Almost one-third (33.2 per 
cent) said they did not yet know, while another 5.3 per cent refused to answer the question. 
Among those who knew who they would vote for, 43 per cent said they would vote for 
Labor, with another 30.1 per cent voting for the Coalition. Almost one-fifth (19.4 per cent) 
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said they would vote for the Greens, while 7.5 per cent fell in the category ‘Other’, meaning 
they would vote for another party, an Independent, or planned to lodge an informal vote.  
However, when we examine the results along respondents’ ranks in the editorial 
hierarchy, a much more nuanced picture emerges. While there is no statistically significant 
difference in terms of the political stances according to editorial rank, voting intentions 
provide some interesting insight. Among senior and executive managers, the Coalition 
actually emerges as the most favoured proposition, with 43.2 per cent support, while Labor 
receives only 34.1 per cent, and the Greens only 11.4 per cent. Among junior managers, 46.9 
per cent would vote for Labor, while the Coalition is favoured by 25.5 per cent. A similar 
picture emerges among rank-and-file journalists, with 43 per cent supporting Labor, 22.6 per 
cent the Coalition, and 22.6 per cent the Greens. These differences are statistically significant 
(χ2(6, 372)=13.974, p<.05), although Cramer’s V=.137 indicates only a small effect size. The 
result does show, however, that those with the most power in news organisations are much 
more likely to vote for the Coalition than rank-and-file journalists. 
In recent years, there has also been much debate about whether journalists at certain 
news organisations are more left-leaning than at others. At first glance, the results support a 
trend in this direction. Among the surveyed ABC journalists who declared a voting intention, 
41.2 per cent would vote for the Greens, 32.4 per cent for Labor, and 14.7 per cent for the 
Coalition, while 46.5 per cent of the News Limited journalists would vote for Labor, 26.7 per 
cent for the Coalition, and only 19.8 per cent for the Greens. Among Fairfax journalists, 
Labor is by far the most popular party at 54.7 per cent support, followed by the Coalition and 
Greens, both on 19.8 per cent. These differences, however, are not statistically significant 
because of the number of voters who would vote for a candidate or party other than the three 
major parties. If one were to compare only those journalists from the big three news 
organisations who would vote for one of the three major parties, we can see a statistically 
significant result χ2(4)=10.309, p<.05. However, Cramer’s V=.164 indicates a very small 
effect size, and it must be noted that these sub-samples are smaller in size with a large sample 
error. Nevertheless, the results still show that in each of the three news organisation, a 
minimum of at least two-thirds of journalists would vote for either Labor or the Greens. 
 
Religion and ethnicity 
Religion was an aspect that few journalists considered as important when Henningham 
(1993) surveyed them in the early 1990s, with 75 per cent then saying they did not practise a 
religion in any way. Twenty years later, the situation is still very similar, with 59.9 per cent 
of Australian journalists considering themselves as not affiliated with any particular religion 
or denomination. This compares with only 22.3 per cent of all Australians according to the 
latest census (ABS, 2011). Almost one-fifth (17.1 per cent) said they were affiliated with the 
Catholic faith, 13.3 per cent with Protestant or Lutheran churches, and 4.5 per cent with 
Orthodox Christian beliefs. Only 0.8 per cent each said they had Buddhist or Jewish beliefs. 
When asked how important religion was to them, four in 10 journalists (42.7 per cent) said it 
was unimportant, and a further 25 per cent said it was little important. Only one in 10 
journalists (11.6 per cent) said religion was very or extremely important to them.  
Little appears to have changed over the past 20 years in terms of journalists’ ethnicity 
either. Four in five journalists (79.7 per cent) are born in Australia, which is still considerably 
more than the general population, only 69.3 per cent of whom are born here (ABS, 2013). 
Among those born outside Australia, just over half (56.9 per cent) are born in the British Isles 
and New Zealand, compared to two-thirds in the early 1990s. A mere 2.6 per cent of all 
journalists were born in Asia, roughly the same amount as were born in continental Europe 
(2.5 per cent). Journalists were also asked to indicate their ethnicity, with 55.9 per cent saying 
it was purely Anglo-Saxon, and a further 17.4 per cent at least partly Anglo-Saxon. An 
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additional 4.8 per cent gave their ethnicity as Australian. Thus, at least 73.3 per cent have 
some Anglo-Saxon background, a slight decrease from 20 years ago. Yet, still only 4.3 per 
cent of journalists have some Asian background – up from less than 1 per cent in the early 
1990s, but still not reflective of the overall population, where at least 7.2 per cent have some 
Asian ancestry (ABS, 2013). Aboriginal and Torres Strait Islander people are also still under-
represented in Australian journalism, making up only 1.8 per cent of the sampled 
respondents, compared with 2.5 per cent of the general population (ABS, 2013).  
 
Professional associations 
Important changes can be found in journalists’ union membership. In the early 1990s, 
Henningham (1996) found that 86 per cent of Australian journalists were members of the 
Media, Entertainment and Arts Alliance. The pressures on journalists to enter independent 
contractual arrangements with their employers, which emerged in the early 1990s and have 
continued since, as well as subsequent government moves to discourage employees from 
union membership seem to have had a substantial effect in journalism as well. Less than half 
of Australian journalists (47.8 per cent) are now a member in an organisation or association 
that is primarily for people in journalism or the communications field. Actual membership in 
the MEAA is likely to be lower, as the question did not specifically ask which organisation 
journalists belonged to. 
 
Education 
Educational qualification is an area in which an enormous change has occurred over the past 
20 years. While Henningham (1993) found that only 39 per cent of journalists had completed 
a tertiary degree or diploma, that number has now more than doubled to 81.2 per cent. A 
further 4.5 per cent have had at least some exposure to tertiary education, but have not 
completed a degree. The global trend towards an ‘academisation’ of journalism (Splichal and 
Sparks, 1994) has certainly had a visible effect in Australian journalism. The importance of a 
journalism degree is also underscored by the results. Two-thirds of journalists who have 
attended university (66.2 per cent) have specialised in journalism, 8.5 per cent in another 
communication field, and a further 6.5 per cent specialised in both journalism and another 
communication field. Only one in five (18.8 per cent) has not specialised in any of these 
fields. This shows that a tertiary degree specifically in journalism is now the dominant 
pathway into the journalistic field in this country.  
A further significant change has occurred in terms of the multi-platform nature of 
journalism. While most journalists work for one newsroom (88.6 per cent), less than one-
third (27.9 per cent) work for only one news outlet – defined as the number of platforms 
which a newsroom publishes on. This is clear evidence that multi-skilling is an essential part 
of Australian journalism, with a vast majority producing news for more than one platform. 
Four in ten journalists (39.2 per cent) produce for two platforms, one in five (19.2 per cent) 
for three platforms, and 13.7 per cent produce for more than three platforms.  
 
Job satisfaction 
In the early 1990s, Henningham (1993) found that Australian journalists were remarkably 
satisfied with their jobs, with 80 per cent more satisfied than dissatisfied, despite reporting 
relatively high stress levels. Twenty years later, the situation appears to be similar. In fact, if 
anything, satisfaction rates have gone up, with 31.1 per cent of respondents saying they were 
very satisfied with their jobs overall, and an additional 60.5 per cent saying they were fairly 
satisfied. Only 7.4 per cent said they were somewhat dissatisfied, and 1 per cent very 
dissatisfied. Journalists are also very optimistic about their future, with 30.7 per cent of 
respondents saying they will definitely be in journalism in five years’ time, and another 56.5 
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per cent saying it is likely. This result appears remarkable given the considerable pressures on 
Australian journalism in the past few years, and particularly during the research timeframe, 
with numerous job losses announced. Journalists are most satisfied with the amount of 
autonomy they have in their job, with 80.7 per cent saying they are somewhat or very 
satisfied with this aspect. A remarkable 63.9 per cent are also somewhat or very satisfied with 
their job security, and 52 per cent are satisfied with their chances of getting ahead in their 
organisation. On the other hand, only 40.6 per cent of journalists are satisfied with their level 
of pay, compared to 30.7 per cent who are dissatisfied. The time journalists have for their 
work is the only area where dissatisfaction is higher than satisfaction. When asked how 
satisfied they were with the amount of time to research a story, almost half (47 per cent) were 
somewhat or very dissatisfied, compared with 28.8 per cent who were satisfied.  
 
Ethics 
Ethics in journalism have been an oft-discussed issue, in particular in terms of the concerns 
around which effect unethical conduct may be having on journalists’ bond of trust with their 
audiences. In order to update our knowledge about Australian journalists’ views of a number 
of potentially controversial ethical behaviours, respondents were asked to indicate to which 
extent they thought certain practices may always be justified, justified on occasion, or which 
could not be approved of under any circumstances. Table 2 shows some basic comparisons 
between the results found in 2013 with those from 20 years earlier. To provide a more 
straightforward comparison, the numbers of ‘always justified’ and ‘may be justified’ 
responses were combined under the title ‘may be justified’ for the 2013 data.  
 
--- Insert Table 2 about here --- 
 
The results show that little has changed in terms of Australian journalists’ views of certain 
reporting practices. The use of confidential business or government documents without 
authorisation is still the most acceptable of the listed practices, and is no doubt related to 
Australian journalism’s strong watchdog function. In fact, 20.3 per cent of journalists even 
said it was always justified to use such information. Re-creations or dramatisations of news 
using actors is also a practice approved of widely, with 10 per cent saying it is always 
justified. Journalists are more circumspect when it comes to exerting pressure on unwilling 
informants in order to get a story, with half saying it may be justifiable, a similar number to 
20 years ago. The use of personal documents without permission, however, has become 
significantly more acceptable, as a chi-square analysis comparing the results with those from 
20 years ago demonstrates. On the other hand, going undercover by gaining employment in a 
firm or organisation has become significantly less acceptable. A third of journalists argue it 
may be justifiable to alter photographs or publish stories with unverified content, while 
almost one in five say it may be justifiable to alter or fabricate quotes from sources. The 
reporting practice that is rejected most strongly relates to accepting money from sources for 
stories: A mere 1.6 per cent say it may be justifiable. There were no significant differences in 
terms of male and female journalists’ responses to these questions. 
Some of these results appear surprising at first, in particular the relatively high 
number of respondents who say it may be justifiable to alter or fabricate sources, as well as 
photographs. It should be pointed out, however, that respondents quite regularly specified 
what they meant, which could not be captured as part of the quantitative data set. For 
example, many noted that in terms of altering quotes this related only to minor grammatical 
errors, or in terms of altering photographs it applied to aspects such as cropping. In addition, 
it is important to highlight Henningham’s (1996) original warning about the value of such 
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data, in that it may ultimately be testing not ethical dispositions, but rather caution versus 
risk-taking behaviour.  
 
Conclusion 
More than 20 years have passed since the first comprehensive and truly representative study 
of Australian journalists. This study has, for the first time, provided a similarly 
comprehensive and reliable picture of Australian journalists’ backgrounds and some of their 
professional views. The typical Australian journalist is now more likely to be female than 
male, older, more experienced, much better educated, and with political views slightly more 
to the left than 20 years ago. At the same time, far fewer journalists are members of the 
journalists’ union. Journalists’ ethnic background has changed little, with the overwhelming 
majority still of Anglo-Saxon origin, and minority groups drastically under-represented. 
Despite the pressures on the industry, as evidenced by recent job losses, journalists are still 
extremely satisfied with their jobs overall, and enormously optimistic about their future in the 
field. One might even say they are defiant in the face of adversity. Journalists’ ethical views 
have changed little over the past 20 years, with the exception that it appears to have become 
more permissible to publish personal documents without permission, but less acceptable to go 
undercover and gain covert employment to get inside information. 
At the same time, the analysis presented here has also found some crucial insights into 
some important aspects of the profession. While women are now in an overall majority, they 
are still a long way from achieving parity in terms of positions of power and salaries. Women 
are also much younger and less experienced than their male counterparts. Further, while 
overall results suggest a drifting to the left among Australian journalists, the analysis also 
shows that those in the senior editorial ranks are much more likely to vote for the Coalition 
than the Labor Party or the Greens. This finding relativises the view that journalists are 
merely a bunch of lefties, and suggests that those in positions of power in Australian 
newsrooms hold slightly more conservative views. Arguably, these powerful positions are 
stronger influences on editorial policies or any potential political leanings of news 
organisations than the views of rank-and-file journalists. 
Much has changed in Australian journalism over the past 20 years, and there is no 
doubt that further changes will affect those who work in the field, making it important to 
continue to track journalists’ backgrounds and professional views, in order to further our 
understanding of those who provide the majority of Australians’ news.  
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Table 1: Selected characteristics of Australian journalists 
Age (years) 37.31 (Median 35) 
Gender (female) 55.5% 
Experience (years) 14.47 (Median 12) 
Salary (Median) $54-72,000 
Highest education level  
 Not completed high school 1.0% 
 High School 12.4% 
 Bachelor's degree 75.0% 
 Master's degree 6.8% 
 Doctorate 0.3% 
 Some undergraduate studies, no degree 4.5% 
Specialisation at university  
 Journalism 66.2% 
 Another communications field 8.5% 
 Journalism and another communications field 6.5% 
 Not in these fields 18.8% 
Political stance  
 Left of centre 51.0% 
 Middle-of-the-road 36.1% 
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 Right of centre 12.9% 
Voting intentions  
 Labor Party 43.0% 
 Coalition 30.2% 
 Greens 19.4% 
 Other 7.5% 
Ethnicity  
 Born in Australia 79.9% 
 Anglo-Saxon ancestry only 55.9% 
 Aboriginal and Torres Strait Islander 1.8% 
Religion  
 No religion 59.90% 
 Roman Catholic 17.10% 
 Protestant/Lutheran 13.30% 
 Orthodox Christian 4.50% 
 





% may be 
justified 
% may be 
justified 




Using re-creations or dramatisations of news by actors 74.4 
  
Exerting pressure on unwilling informants to get a story 51.6 55 
 
Making use of personal documents such as letters and 
pictures without permission 
48.3 39 *** 
Using hidden microphones or cameras 42.4 
  
Altering photographs 36.3 
  
Publishing stories with unverified content 35.6 
  
Getting employed in a firm or organisation to gain inside 
information 
30.9 46 *** 
Paying people for confidential information 28.4 31 
 
Altering or fabricating quotes from sources 18 
  
Claiming to be somebody else 13.4 13 
 
Accepting money from sources 1.6 
  
*** p<.001, 1 Source: Henningham, 1996 
